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Education Information

Doctorate, Bursa Uludag University, Sosyal Bilimler Enstitiisii, Turkey 2014 - 2018

Postgraduate, Canakkale Onsekiz Mart University, Isletme, Turkey 2010 - 2014

Undergraduate, Baskent University, Faculty Of Economics And Administrative Sciences, Siyaset Bilimi Ve Uluslararasi
fligkiler, Turkey 1998 - 2003

Foreign Languages

French, B1 Intermediate
English, C1 Advanced

German, B1 Intermediate

Research Areas

Social Sciences and Humanities, Science, Technology and Society, Science and Technological Policy Studies, Management,
Marketing, Management of Enterprises, Science of Strategy, Strategic Marketing and Brand Management,

Entrepreneurship and Innovation Management

Academic Titles / Tasks

Associate Professor, Canakkale Onsekiz Mart University, Siyasal Bilgiler Fakiiltesi, isletme, 2022 - Continues
Assistant Professor, Canakkale Onsekiz Mart University, Siyasal Bilgiler Fakiiltesi, Isletme, 2019 - 2022
Lecturer, Canakkale Onsekiz Mart University, Gokceada Meslek Yiiksekokulu, Dis Ticaret, 2009 - 2018

Academic and Administrative Experience

Uygulama ve Arastirma Merkezi Yonetim Kurulu Uyesi, Canakkale Onsekiz Mart University, 2021 - Continues
Head of Department, Canakkale Onsekiz Mart University, Siyasal Bilgiler Fakiiltesi, Isletme, 2019 - Continues
Director of Vocational School, Canakkale Onsekiz Mart University, Gokgeada Meslek Yiiksekokulu, 2015 - 2021
Canakkale Onsekiz Mart University, Gokgeada Meslek Yiiksekokulu, Dig Ticaret, 2013 - 2019


tel:+90 286 218 0018

Courses

Doctorate

Seminer, Doctorate, 2020 - 2021, 2019 - 2020

Global Pazarlama Stratejileri, Doctorate, 2020 - 2021, 2019 - 2020
Stratejik Pazarlama Yoénetimi, Doctorate, 2020 - 2021, 2019 - 2020
Postgraduate

Pazarlamada Giincel Yaklagimlar, Postgraduate, 2020 - 2021, 2019 - 2020
Seminer, Postgraduate, 2020 - 2021, 2019 - 2020

Tiiketici Davranislari, Postgraduate, 2020 - 2021

Stratejik Pazarlama Y6netimi, Postgraduate, 2020 - 2021, 2019 - 2020
Undergraduate

Marketing Management, Undergraduate, 2022 - 2023

Global Marketing, Undergraduate, 2022 - 2023

Biitiinlesik Pazarlama iletisimi, Undergraduate, 2020 - 2021, 2019 - 2020
Dijital Marka Yonetimi ve Sosyal Medya, Undergraduate, 2020 - 2021, 2019 - 2020
Dijital Pazarlama, Undergraduate, 2020 - 2021, 2019 - 2020

Uluslararasi Pazarlama, Undergraduate, 2020 - 2021, 2019 - 2020
Marketing Management, Undergraduate, 2020 - 2021, 2019 - 2020
Biitiinlesik Pazarlama Yonetimi, Undergraduate, 2020 - 2021, 2019 - 2020

Published journal articles indexed by SCI, SSCI, and AHCI

L

Balancing Growth and Sustainability: The Long-Run Impact of Financial and Technological
Innovations on India's Ecological Footprint

Ursavas U,, Bil E,, Yilanc1 V.

NATURAL RESOURCES FORUM, no.Forthcoming, pp.1-15, 2024 (SCI-Expanded)

Articles Published in Other Journals

L

IL

IIL

IV.

VL

Bibliometric Analysis of Studies of Published in the Field of Volatility

Sahin 0., Bil E.

Ege Akademik Bakis Dergisi, vol.24, no.2, pp.131-148, 2024 (Peer-Reviewed Journal)

Mediating Role of Consumer Purchase Intention on the Relationship Between Influencer's Perceived
Characteristics and Consumer Purchase Behavior

Inal M, Bil E.

Yonetim Bilimleri Dergisi, vol.21, pp.807-834, 2023 (Peer-Reviewed Journal)

The Effects of the Big Data Concept on the Marketing Mix

Bil E., Ozkaya M.

Afyon Kocatepe Universitesi Sosyal Bilimler Dergisi, vol.24, no.3, pp.969-980, 2022 (Peer-Reviewed Journal)
Influencerlarin Algilanan Ozelliklerinin Tiketici Satin Alma Davranig1 Uzerindeki Etkisi

Bil E,, inal M., Ozkaya M.

Pazarlama ve Pazarlama Aragtirmalari Dergisi, vol.15, no.1, pp.219-244, 2022 (Peer-Reviewed Journal)
Tiiketicilerin plansiz satin alma davraniginin satin alma sonrasi pismanlik ve webrooming
davranisina etkisi

Bil E., Gokee G.

Business & Management Studies: An International Journal, vol.10, no.1, pp.208-228, 2022 (Peer-Reviewed Journal)
New Consumers of the Digital Age: Game Players

Bil E, Kandur H., Ergan S.



Prizren Social Science Journal, vol.3, no.5, pp.9-22, 2021 (Peer-Reviewed Journal)

VII. Image of Gokgceada as a Tourism Destination
Bil E, Ergan S., Kandur H.
Turizm Akademik Dergisi, vol.8, no.2, pp.311-326, 2021 (Peer-Reviewed Journal)
VIII. Finans ve Pazarlama Perspektifinden Dijital Déniisiim Etkinligi Olgiimii: MOORA Yéntemi Uygulamasi
Bil E., Mutlu F.
Akademik Hassasiyetler, vol.8, no.16, pp.457-472, 2021 (Peer-Reviewed Journal)
IX. The effect of technological innovation capabilities on companies’ innovation and marketing
performance: A field study on Technopark companies in Turkey
Bil E., Ozdemir E.
Journal of Life Economics, vol.8, no.3, pp.361-378, 2021 (Peer-Reviewed Journal)
X. A Brief Comparison of Big Data Analysis and Traditional Marketing Research
Bil E., Ozkaya M.
TroyAcademy, vol.6, no.2, pp.462-476, 2021 (Peer-Reviewed Journal)
XI. THE STUDY OF EVALUATION OECD MEMBER COUNTRIES BASED ON THE ENABLING TRADE INDEXES
Bil E,, Keskin G., Gudik T.
Prizren Social Science Journal, vol.2, no.3, pp.86-93, 2018 (Peer-Reviewed Journal)
XIl. THE STUDY OF EVALUATION BRICS-T COUNTRIES BASED ON THE GLOBAL COMPETITIVENESS INDEX
Bil E,, Giidiik T., Keskin G.
JOURNAL OF LIFE ECONOMICS, vol.5, no.4, pp.127-140, 2018 (Peer-Reviewed Journal)
XIII. ECOTOURISM IN THE CASE OF SLOW ISLAND GOKCEADA
Bil E, Yilmaz F.
Erzincan Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.4, pp.157-172, 2017 (Peer-Reviewed Journal)
XIV. ExaminationOf Relationship Between Entrepreneurship Characteristics And Type A Personallity
BIL E., SAYGILI M.
Journal of Life Economic, vol.4, no.4, pp.103-124, 2017 (Peer-Reviewed Journal)
XV. The Investigation Of Voluntary Simplicty Lifestyle From The Point Of Personality Characteristics: A
Research On Clothing (Garments And Shoes) Product Group
SAYGILI M., BiL E.
Journal of Life Economic, vol.4, no.4, pp.239-260, 2017 (Peer-Reviewed Journal)
Books
I. Canakkale Arastirmalari
Erkul H. (Editor), Kanten P. (Editor), Bil E. (Editor), Se¢tim H. (Editor)
Beta Yaymevi, Istanbul, 2023
II. Ganakkale'nin Girisimcilik ve inovasyon Ekosistemi
Bil E, inal M.
in: CANAKKALE ARASTIRMALARI Sosyal, Kiiltiirel, Ekonomik ve Cevresel Yonleriyle Canakkale, Prof. Dr. Hiiseyin
ERKUL,Prof. Dr. Pelin KANTEN,Dog. Dr. Erkan BiL,Dr. Ogr. Uyesi Hafize SECTIM, Editor, Beta Yaymevi, istanbul,
pp.231-248, 2023
III. Stratejik Sosyal Medya Pazarlamasi
Bil E. (Editor)
Beta Yaymevi, Ankara, 2022
IV. Stratejik Mobil Pazarlama
Bil E. (Editor)
Beta Yaymevi, Ankara, 2022
V. ISLETMELERIN YENILiK VE PAZARLAMA PERFORMANSLARI TEKNOLOJiK YENILiK YETENEKLERINiIN

ETKiSi
Bil E.



Gazi Kitabevi, Ankara, 2022
VL. Tiiketicilerin Online Yemek Siparis Hizmeti Veren Uygulamalar: Kullanma Niyetini Etkileyen Faktorler
fnal M., Bil E.
in: DIJITAL DONUSUM VE SURDURULEBILIRLIK Giincel Konular ve Tartigmalar, Dr. Metin Saygih, Editor, Efe
Akademi Yayinlary, istanbul, pp.153-176, 2022
VIL. Uluslararasi isletmelerin Siirdiiriilebilir Marka Stratejileri
Bil E., Kayac1 B.
in: SURDURULEBILIRLIK Giincel Aragtirmalar, Dog. Dr. Ahmet Yagmur Ersoy,Dr. Metin Saygili, Editor, Gazi Kitabevi,
Ankara, pp.167-190, 2022
VIII. Online Marketlerde Tiiketici
fnal M,, Bil E.
in: YENI NORMALDE TUKETICI DAVRANISLARI Teori - Arastirma - Uygulama , Nihal Siitiitemiz,Metin Saygih, Editor,
Gazi Kitabevi, Ankara, pp.121-149, 2022
IX. Stratejik Dijital Pazarlama
Bil E. (Editor)
Beta Yaynevi, Ankara, 2021
X. Dijital Pazarlamada Mobil Uygulama Magazasi1 Optimizasyonu: Apple App Store ve Google Play
Uygulamalari
Bil E.
in: Sosyal Bilimlerde Giincel Arastirmalar, Prof. Dr. Selguk ipek,Prof. Dr. Ciineyt Kilg, Editor, Ekin Kitabevi, Bursa,
pp-85-93, 2021
XI. Dijital Pazarlamada Reklam
Bil E.
in: Stratejik Dijital Pazarlama, Erkan Bil,Erkan Ozdemir, Editor, Beta Yaymevi, Ankara, pp.97-116, 2021
XIl. Arama Motoru Pazarlamasi
Bil E.
in: Turizm Pazarlamasinda Dijital Déniisiim, Osman Ozdemir, Editor, Gazi Kitabevi, Ankara, pp.47-64, 2021
XIII. A LITERATURE REVIEW ON FINANCIAL TECHNOLOGIES AND DIGITAL MARKETING INTERACTION
Bil E,, Mutlu Yildirim F.
in: DIJITAL GELECEK DiJiTAL DONUSUM 2, inci Erdogan Tarakg & Bora Goktas, Editor, Efe Akademi, Istanbul,
pp-335-350, 2021
XIV. Dijital Pazarlamada Sosyal Medya Uygulamalari
Bil E.
in: Dijital Pazarlama (Covid-19 Ornekleriyle), Giilnur Eti i¢liNihat Kamil Anil, Editor, Tiirkmen Kitabevi, istanbul,
pp.140-162, 2021

Papers Published in Refereed Scientific Meetings

I. FINANCIAL TECHNOLOGIES (FINTECH) AND DIGITAL MARKETING IN THE BANKING SECTOR

Bil E,, Mutlu Yildirim F.
T.C. CANAKKALE ONSEKIZ MART UNIVERSITESI ULUSLARARASI SOSYAL BiLIMLER KONFERANS], Canakkale,
Turkey, 5 - 06 July 2021, pp.130-131

II. MUSTERIiYi ELDE TUTMA: KAVRAMSAL BiR INCELEME
Aydin D, Bil E.
Canakkale Onsekiz Mart Universitesi Uluslararasi Sosyal Bilimler Konferansi, Canakkale, Turkey, 5 - 06 July 2021,
pp-70-82

III. The Study of Evaluation OECD Member Countries Based on The Enabling Trade Index
Bil E,, Keskin G., Gudiik T.
VL. International Multidisciplinary Congress of Euraisa, Rome, Italy, 4 - 06 September 2018, pp.78

IV. An Investigation of the Relationship between Career Decisions and Five FactorPersonality Theory: A



Research on Gokgeada Vocational High School Student
Bil E, Giidiik T., Keskin G.
European Conference on Social and Behavioral Sciences, Prizren, Kosovo, 10 - 12 May 2018, pp.130-142
V. Tiketicilerin Online Aligveris Davraniglar1 Hakkindaki Goériisleri Gok¢ceada Meslek Yiiksekokulu
Ogrencileri Uzerinde Bir Uygulama
Bil E,, Skeja A., Keskin G.
III. International Balkan and Near Eastern Social Sciences Congress Series, Edirne, Turkey, 4 - 05 March 2017,
pp.369-376
VI. Algilanan Sosyal Destegin Iggiidiisel Satin Alma Davranisi Uzereine Etkilerinin Belirlenmesi
Yilmaz F., Keskin G., Bil E., Mercan Y.
III. International Balkan and Near Eastern Social Sciences Congress Series, Edirne, Turkey, 4 - 05 March 2017,
pp-436-445
VIL. Tiiketicilerin Reklamlara Yonelik Etik Algisinin incelenmesi: Gokgeada MYO Ogrencileri Uzerinde Bir
Uygulama
Keskin G., Skeja A, Bil E.
II. Uluslararas1 Dogunu Batisi Batinin Dogusu Konferansy, Praha, Czech Republic, 4 - 06 July 2017, pp.453
VIII. Meslek Yiiksekokulu Ogrencilerinin Sosyal Gériiniis Kaygilarinin Belirlenmesi
BIL E, YILMAZ F.
", I Ulusal Meslek Yiiksekokullar: Sosyal ve Teknik Bilimler Kongresi, Erzincan, Turkey, 7 - 08 May 2015

Supported Projects

BIL E, Altuntas T., Project Supported by Higher Education Institutions, Mobil Oyunlarda Oyun i¢i Uriin Satin Alma
Niyetinin Deneyimsel Pazarlama Perspektifinden Incelenmesi, 2023 - Continues

Bil E,, Development Agency, Toplumsal Ddniisiim i¢in Gelecegi Sekillendirmede Sosyal Girisimciligin Giicii: Sosyal
Girisimcilik Uretim Istasyonlari, 2024 - 2025

Bil E.,, inal M., Ozkaya M., Giirdal S., Ababay A. C., izgi B., EU Supported Other Project, Skill Sets and Needs for Behavioral
Science Lab, 2023 - 2025

Kili¢ D. D, Erginal A. E,, Bil E,, Yiiregilli Géksu D., Satmaz I, Cam A., Karav S., 0z Aydin S, Yalcinkaya Onder E., Bulut A, et
al, TUBITAK Project, Lisans Ogrencileri Proje Hazirlama ve Yazma Egitimi, 2023 - 2024

Bil E.,, Ozcan H., EU Supported Other Project, Encouraging Young Farmers to Produce Compost for Healthy Soil and
Organic Food Using Innovative Solutions, 2022 - 2024

Erenoglu R. C, Bil E, inal M., Erenoglu 0., Celik Turan A, Giirdal S., Keskin G., Giidiik T., Yilmaz S., Yilmaz K., Municipality,
Doga ve Macera Sporlarinin Merkezi Geyikli, 2021 - 2023

Bil E.,, Erenoglu R. C.,, Municipality, Biga Ilgesine Ait Siirdiiriilebilir Cografi isaretlerin Belirlenmesi ve Pazarlama
Stratejilerinin Olusturulmasi, 2021 - 2023

Erenoglu R. C,, Bil E, inal M., Mutlu Yildirim F., Giirdal S., Binay C. S., Yilmaz K., Municipality, Ezine Siit ve Siit Uriinlerinin
fhracat Potansiyelinin incelenmesi ve Uluslararasi Pazarlama Stratejilerinin Gelistirilmesi, 2021 - 2023

Bil E,, Development Agency, Protothinks Canakkale Tasarim ve Prototip Gelistirme Merkezi, 2020 - 2021

Metrics

Publication: 41
Citation (Scopus): 2
H-Index (Scopus): 1

Non Academic Experience



Business Establishment Private, Canakkale Teknoloji Gelistirme Bolgesi A.S., Canakkale Teknopark, Genel Miidiir
Business Establishment Private, Canakkale Teknoloji Gelistirme Bolgesi A.S., Canakkale Teknopark, Yénetim Kurulu Uyesi
Canakkale Teknopark Teknoloji Gelistirme Bélgesi A.S., Yonetim Kurulu Uyesi

Canakkale Teknopark Teknoloji Gelistirme Bélgesi A.S., Genel Miidiir

Avrupa Birligi Egitim ve Genglik Programlar1 Merkezi Bagkanhigi, Bagimsiz Di1s Uzmani

AB Akademi, Yonetim Kurulu Uyesi

Baskent Universitesi Stratejik Aragtirmalar Merkezi, Uzman
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