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Education Information

Doctorate, Canakkale Onsekiz Mart University, Lisansiistii Egitim Enstitiisii, isletme, Turkey 2011 - 2017
Postgraduate, Yasar University, Institute Of Social Sciences, Isletme, Turkey 2010 - 2010
Undergraduate, Yasar University, Faculty Of Economics And Admiistrative Sciences, Isletme, Turkey 2004 - 2007

Foreign Languages

English, C1 Advanced

Certificates, Courses and Trainings

Education Management and Planning, 10. Arastirma Yontemleri Semineri, Detay Yayincilik, 2012
Education Management and Planning, AB Hibe Programlari ve Proje Yonetimi Dongiisii Aktif Uygulamal Egitim Semineri,
Yagar Universitesi AB Merkezi, 2009

Dissertations

Doctorate, Departmanlar Arasi Iligkilerin Onciilleri Ve Sonuglari: Pazarlamanin Merkeziliginin Ve Yeterliliklerinin
Diizenleyici Etkisi, Canakkale Onsekiz Mart University, Sosyal Bilimler Enstitiisii, isletme, 2017

Postgraduate, Pazarlama Performansinin Degerlendirilmesi: Tiirk Firmalarinda Pazarlama Performans Olciitlerinin
Kullanimi, Canakkale Onsekiz Mart University, Sosyal Bilimler Enstitiisii, isletme, 2010

Research Areas

Social Sciences and Humanities, Management, Marketing, Management of Enterprises

Academic Titles / Tasks


tel:+90 286 335 8738

Assistant Professor, Canakkale Onsekiz Mart University, Biga Iktisadi ve idari Bilimler Fakiiltesi, isletme, 2018 - Continues
Research Assistant PhD, Canakkale Onsekiz Mart University, Biga Iktisadi ve Idari Bilimler Fakiiltesi, isletme, 2017 - 2018
Research Assistant, Canakkale Onsekiz Mart University, Biga Iktisadi ve Idari Bilimler Fakiiltesi, isletme, 2011 - 2017
Research Assistant, Yasar University, Faculty Of Economics And Administrative Sciences, isletme, 2007 - 2011

Courses

Postgraduate

Arastirma Yontemleri ve Etik, Postgraduate, 2017 - 2018

Pazarlama Stratejileri ve Pazarlamanin Yeniden Yapilandirilmasi, Postgraduate, 2017 - 2018
Undergraduate

Pazarlama ilkeleri, Undergraduate, 2018 - 2019

Girisimcilik, Undergraduate, 2018 - 2019

Sosyal Bilimlerde Yontem, Undergraduate, 2018 - 2019

Perakende Yonetimi, Undergraduate, 2018 - 2019

Pazarlama Arastirmalari, Undergraduate, 2017 - 2018

Supervised Theses

Hacioglu G., Tiiketimde sadelik davranmisinin sosyal kimlik kurami ¢ergevesinde incelenmesi, Postgraduate,
D.SATLI(Student), 2023

Hacioglu G., Tiiketicilerin 6deme ydntemi olarak kripto para kullanimina yonelik tutumlari iizerine bir arastirma,
Postgraduate, B.CEM(Student), 2020

Published journal articles indexed by SCI, SSCI, and AHCI

I. Decision Influence of the Marketing Department in the Organization: An Emerging Country

Perspective
Gok 0., HACIOGLU G., Peker S.
JOURNAL FOR EAST EUROPEAN MANAGEMENT STUDIES, vol.23, no.1, pp.30-54, 2018 (SSCI)

I. The marketing department's reputation in the firm
Gok 0., Peker S, HACIOGLU G.
EUROPEAN MANAGEMENT JOURNAL, vol.33, no.5, pp.366-380, 2015 (SSCI)

III. MARKETING PERFORMANCE MEASUREMENT: MARKETING METRICS IN TURKISH FIRMS
HACIOGLU G., Gok O.
JOURNAL OF BUSINESS ECONOMICS AND MANAGEMENT, vol.14, 2013 (SSCI)

IV. Pazarlama Performans Olgiitleri: Bir Literatiir Taramasi
HACIOGLU G.
Yénetim ve Ekonomi: Celal Bayar Universitesi Iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.19, no.1, pp.59-75,
2012 (SCI-Expanded)

V. BUYER SELLER NEGOTIATIONS: A COMPARISON OF DOMESTIC AND INTERNATIONAL CONDITIONS IN
A PILOT STUDY WITH INTERNATIONAL BUSINESS STUDENTS
Yurtsever G., Kurt G., HACIOGLU G.
PSYCHOLOGICAL REPORTS, vol.106, no.3, pp.671-678, 2010 (SSCI)

VI. Ethics as a customer perceived value driver in the context of online retailing
Kurt G., Hacioglu G.
AFRICAN JOURNAL OF BUSINESS MANAGEMENT, vol.4, no.5, pp.672-677, 2010 (SSCI)



Articles Published in Other Journals

L

IL

11

Iv.

VI

VIL

VIIL

IX.

The Effect of Entrepreneurial Marketing on Innovation Ambidexterity: The Moderating Role of
Market Turbulence and Technology Turbulence

Devran B. B, Hacioglu G.

Yonetim Bilimleri Dergisi, vol.21, no.49, pp.433-458, 2023 (Peer-Reviewed Journal)

PAZARLAMA VE LOJiSTiK DEPARTMANLARI ARASINDA PAYLASILANBILGI KALITESININ i$ BiRLiGi
VE CATISMA UZERINDEKI ETKisSi

Giiclii B., Hacioglu G.

Girisimcilik ve Kalkinma Dergisi, vol.17, no.2, pp.1-12, 2022 (Peer-Reviewed Journal)

The Effect of Social Media Frequency on Consumers Compulsive Purchasing Behaviors: The
Mediation Role of Conspicuous Consumption and Materialism

Akgali I,, Hacioglu G.

Pazarlama Teorisi ve Uygulamalar1 Dergisi, vol.8, no.1, pp.103-127, 2022 (Peer-Reviewed Journal)
Pazarlamaya fligkin Kararlarda Farkli Departmanlarin Etkisi

HACIOGLU G., GOK O.

Troy Academy International Journal of Social Sciences, vol.6, no.3, pp.912-923, 2021 (Peer-Reviewed Journal)
Canakkale flinde Sivil Toplum Kuruluslarinin Sosyal Medya Kullanimina Yénelik Nitel Bir Arastirma
Akatay A., Hacioglu G., Kiray A., Ozdemir S.

Route Education and Social Science Journal, 2017 (Peer-Reviewed Journal)

Girisimsel Pazarlamanin Firmalarin Finansal Performansina Etkisi

EREN S. S., CELIKKAN H., HACIOGLU G.

DUMLUPINAR UNIVERSITESI SOSYAL BILIMLER DERGISI, no.35, pp.97-106, 2013 (Peer-Reviewed Journal)
Emotional Intelligance Characteristics of Students Studying At Various Faculties and Colleges of
Universities

HACIOGLU G., YELKIKALAN N., KIRAY A., OZTURK S., SONMEZ R., Ezilmez B., Soylemezoglu E., Getin H.
European Scientific Journal, vol.8, no.8, pp.39-56, 2012 (Peer-Reviewed Journal)

Tiiketicilerin Fonksiyonel Gidalara Yénelik Farkindaligi, Kabulii Ve Tutumlari: izmir ili Ornegi
HACIOGLU G., Kurt G.

BUSINESS AND ECONOMICS RESEARCH JOURNAL, vol.3, no.1, pp.161-171, 2012 (Peer-Reviewed Journal)
The organizational roles of marketing and marketing managers

Gok 0, HACIOGLU G.

Marketing Intelligence and Planning, vol.28, no.3, pp.291-309, 2010 (Scopus)

Otel Miisterilerinin E-Sikayetlerine Yonelik Bir icerik Céziimlemesi

CULHA O, HACIOGLU G., KURT G.

SEYAHAT VE OTEL iSLETMECiLiGi DERGISI, vol.6, no.4, pp.42-49, 2009 (Peer-Reviewed Journal)

Books

IL

1L

HIZMET SEKTORUNDE DUYGULAR VE ESTETiK EMEK KULLANIMI

GUNDOGAN A, HACIOGLU G.

in: DUYGULAR VE ORGUTLER, Dr. Ogr. Uyesi Bilal Ezilmez, Editor, Nobel Bilimsel Yaynlar, pp.127-142, 2023
Training Sales and Marketing Employees through E-Learning

Ozdemir S., Hacioglu G.

in: Management in the Digital Era: Different Perspectives, Serafettin Erten,Mehmet Zahid Coégenli, Editor, NOVA
Science Publishers Inc., New York, pp.285-300, 2023

Canakkale ilindeki Cografi isaretli Uriinler ve Markalasma

Ozdemir S., Hacioglu G.

in: Canakkale Bolgesinin Sosyo-Ekonomik Yapisi ve Bolgesel Kalkinma, Saridogan Ercan, Kili¢ Ciineyt, Topkaya
Ozgiir, Editor, Ekin Basim Yayin Dagitim, Bursa, pp.215-225, 2022



V.

Giincel Pazarlama Anlayislar:

EROGLU F., COLAKOGLU H., KILIC F., CETiN E.,, TOKGOZ E., 0ZTURK S., ENGIiZEK N., AYAS N., HACIOGLU G.

in: Pazarlama ilkeler, Genel Stratejiler, Filiz Eroglu, Editor, Paradigma Akademi, Canakkale, pp.19-34, 2017

is Ortaminda Gatigmalar: Yonetmek

HACIOGLU G.

in: ORGUTSEL DAVRANIS, Giinsel A., Bozkurt S., Editor, Nobel Akademik Aragtirma Yayncilik, Ankara, pp.192-214,
2016

Papers Published in Refereed Scientific Meetings

L

IL

IIL

V.

VL

VIL

VIIL

IX.

Affecting Factors on Consumers’ Attitudes towards and Intentions to Car Sharing

Hacioglu G., Kurt Kalaycioglu G.

V1. Congress of International Applied Social Sciences, izmir, Turkey, 10 - 12 December 2022, pp.338
Investigation of Simplicity Behavior in Consumption Within the Framework of Social Identity Theory
Sath D., Hacioglu G.

5. Uluslararasi CEO ({letisim, Ekonomi, Organizasyon) Sosyal Bilimler Kongresi, Jakarta, Indonesia, 9 - 11 December
2022, pp.1-10

Hizmet Sektériinde Estetik Emek Kullaniminin Orgiitsel Sinizm Ve Bireysel Performans Uzerindeki
Etkisi

Giindogan A, Hacioglu G.

Trakya Universiteler Birligi 6. Lisansiistii Ogrenci Kongresi, Canakkale, Turkey, 17 - 18 November 2022, pp.1
Girisimci Pazarlamanin inovasyon Cifustahig Uzerine Etkisi: Pazar Tirbiilansi ve Teknoloji
Tiirbiilansinin Diizenleyici Roli

Devran B. B, Hacioglu G.

8. Uluslararasi EMI Girigimcilik & Sosyal Bilimler Kongresi, Aksaray, Turkey, 17 - 19 November 2022

Giyilebilir Teknoloji: Akill1 Saat Kullanimina Yénelik Bir Arastirma

Kutlu 0., Hacioglu G.

International Congress of Management Economy and Policy, istanbul, Turkey, 8 - 09 September 2022, pp.15

The Effect Of Quality Of Information Shared Among Logistics and Marketing Departments on
Cooperation and Conflict

Giiclii B, Hacioglu G.

25. Pazarlama Kongresi, Ankara, Turkey, 30 June - 02 July 2021, pp.1-12

The Effect of Social Media Frequency on Consumers Compulsive Purchasing Behaviors: The
Mediation Role of Conspicuous Consumption and Materialism

Akgali I,, Hacio8lu G.

25. Pazarlama Kongresi, Ankara, Turkey, 30 June - 02 July 2021, pp.1-20

The Relationships between Turkish Consumers’ Ethnocentrism, Consumer Animosity against Greece,
Judgments Regarding and Willingness to Buy Greek Products

HACIOGLU G., Kurt G.

17. Uluslararas1 Katthml Isletmecilik Kongresi, izmir, Turkey, 26 - 28 April 2018, pp.1-10

i¢sel Pazarlamanin Is Performansi Uzerindeki Etkisi: Is Tatmini ve isten Ayrilma Niyetinin Araciik
Roli

AYAS N,, CELiK M., HACIOGLU G.

VI. International Vocational Schools Symposium, Saray Bosna, Bosnia And Herzegovina, 18 - 20 May 2017, pp.11-
20

Ogrencilerin Satis Meslegini Se¢cme Niyetini Etkileyen Faktorler: Meslek Yiiksek Okulu Ogrencileri
Uzerinde Bir Arastirma

HACIOGLU G., AYAS N., KAPLAN M.

VL. International Vocational Schools Symposium, Saray Bosna, Bosnia And Herzegovina, 18 - 20 May 2017, pp.177-
184



XL

XIL

XIIL

XIV.

XV.

XVL

XVIL

XVIIL

XIX.

XXL

XXIL

A Qualitative Research on NGOs’ Use of Social Media in Turkey

KIRAY A, OZDEMIR S., HACIOGLU G.

9th International Conference The Economies of Balkan and Eastern Europe Countries, Atina, Greece, 28 - 30 April
2017, pp.41-42

Yoneticilerin Bakis A¢isiyla Pazarlama Uygulamacilarinin Bireysel Yetkinlikleri

EROGLU U, HACIOGLU G.

20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015, pp.335-336

Pazarlamaya iligkin Kararlarda Farkli Departmanlarin Etkisi

GOK 0., HACIOGLU G.

14. Ulusal isletmecilik Kongresi, Aksaray, Turkey, 7 - 09 May 2015, pp.206-210

Tiiketicilerin Diismanlik Hissi ve Etnik Merkezciligi ile Satin Alma Niyeti Arasindaki iligkiler: Tiirk
Tiiketicilerin Fransiz Mali Uriinlere Yonelik Tutumlarina Dair Bir Arastirma

Hacioglu G., Celikkan H.

18. Ulusal Pazarlama Kongresi, Kars, Turkey, 19 - 21 June 2013, vol.1, pp.576-586

The effect of service orientation on financial performance: The mediating role of job satisfaction and
customer satisfaction

EREN S. S., EREN M. S., AYAS N., HACIOGLU G.

9th International Strategic Management Conference, Latvia, pp.661-667

The effect of entrepreneurial marketing on firms’ innovative performance in Turkish SMEs
HACIOGLU G., EREN S. S, EREN M. §., GELIKKAN H.

8th International Strategic Management Conference, Spain, vol.58, pp.871-878

Compulsive buying tendencies through materialistic and hedonic values among college students in
Turkey

EREN S. S, EROGLU F., HACIOGLU G.

8th International Strategic Management Conference, Barselona, Spain, 21 - 23 June 2012, vol.58, pp.1370-1377
Girisimsel Pazarlamanin Firmalarin Finansal Performansina Etkisi

EREN S. S., HACIOGLU G., CELIKKAN H.

11. Ulusal isletmecilik Kongresi, Konya, Turkey, 1 - 04 May 2012, pp.791-794

Turkish Consumers’ Attitudes towards Marketing Practices and Government Regulations
CELIKKAN H., KIRAY A, HACIOGLU G., KURT G.

7th International Symposium on Business Administration, Turkey, 1 - 04 May 2012, pp.1-6

Pazarlama Performansinin Degerlendirilmesi: Tirk Firmalarinda Pazarlama Performans Olgiitlerinin
Kullanimi

HACIOGLU G., GOK O.

16. Ulusal Pazarlama Kongresi, Istanbul, Turkey, 1 - 04 November 2011, pp.156-167

Konaklama Isletmelerine Yénelik Miisteri E-Sikayetleri Uzerine Bir igerik Analizi

CULHA 0., HACIOGLU G., KURT G.

8. Anadolu Isletmecilik Kongresi, Manisa, Turkey, 1 - 04 May 2009, pp.1-19

Sanal Perakendecilik Etiginin Tiiketici Davraniglarina Etkileri

KURT G., HACIOGLU G.

13. Ulusal Pazarlama Kongresi, Nevsehir, Turkey, 1 - 04 October 2008, pp.215-227

Supported Projects

Hacioglu G., EU Supported Other Project, The European Scientific Collaboration Project / Joint Research on Digitalization
in Management, 2022 - 2024

AKATAY A., KIRAY A, HACIOGLU G., 0ZDEMIR S., Project Supported by Higher Education Institutions, Sivil Toplum
Kuruluslarinin Sosyal Medya Faaliyetlerine Yonelik Kesifsel Bir Arastirma, 2016 - 2017

HACIOGLU G., EU Supported Other Project, Women’s Managerial Advancement- WMA, 2008 - 2009

HACIOGLU G., EU Supported Other Project, If the ECSC was Negotiated Today, 2007 - 2008



Activities in Scientific Journals

Girisimcilik ve Kalkinma Dergisi, Assistant Editor/Section Editor, 2012 - 2015

Peer Reviews in Scientific Publications

Girisimcilik ve Kalkinma Dergisi, National Scientific Refreed Journal, June 2018

Yonetim Bilimleri Dergisi, Other Indexed Journal, January 2018

Metrics

Publication: 44
Citation (WoS): 126
Citation (Scopus): 39
H-Index (WoS): 6
H-Index (Scopus): 3

Non Academic Experience

Canakkale Onsekiz Mart Universitesi, Arastrma Gorevlisi

Yasar Universitesi, Aragtirma Gérevlisi
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