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Education

Doctorate, Canakkale Onsekiz Mart University, Lisansiistii Egitim Enstitiisii, Turkey 2013 - 2018
Postgraduate, Canakkale Onsekiz Mart University, Lisansiistii Egitim Enstitiisii, Turkey 2011 - 2013

Dissertations

Doctorate, Sosyal Pazarlama Faaliyetlerinin Géniilliiliik Davranislarina Etkisi: Tiirk Kizilay1 ve Kan Bagis1 Uzerine Bir
Aragtirma, Canakkale Onsekiz Mart University, Sosyal Bilimler Enstitiisii, isletme, 2018

Postgraduate, fhracat Performansina Etki Eden Faktérler ve Pazarlama Planlama Yetenegi ile hracat Performansi iligkisi
Uzerine Bir Arastirma, Canakkale Onsekiz Mart University, Sosyal Bilimler Enstitiisii, Isletme, 2013

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Positions

Assistant Professor, Canakkale Onsekiz Mart University, Siyasal Bilgiler Fakiiltesi, Isletme, 2019 - Continues

Academic and Administrative Experience

Deputy Head of Department, Canakkale Onsekiz Mart University, Siyasal Bilgiler Fakiiltesi, Isletme, 2021 - Continues

Supervised Theses

Kaplan M., Turizm Sektorii Yoneticilerinin inovasyon Algilar1 ve Pazar Rekabetciliklerinin inovasyon Performansi ve
isletme Performansi Uzerindeki Etkileri: Canakkale Ornegi, Postgraduate, H.IZMIRLIOGLU(Student), 2024

Kaplan M., CEVRIMICI iKINCi EL PAZARYERLERINDE MARKA BAGLILIGININ SATIN ALMA NiYETi ETKiSi UZERINE BiR
ARASTIRMA, Postgraduate, 0.GUR(Student), 2024

Kaplan M., Sosyal medya pazarlamasi ¢ercevesinde fenomenlerin tiiketici satin alma davranislarina etkisi: Instagram


tel:+90 286 218 0018

oérnegi, Postgraduate, D.URESEN(Student), 2023

Articles Published in Other Journals

I. The Effects of Tourism Sector Managers’ Innovation Perceptions and Market Competitiveness On

Innovation Performance and Business Performance
izmirlioglu H., Kaplan M.
Parion Akademik Bakis Dergisi, vol.4, no.1, pp.89-104, 2025 (Peer-Reviewed Journal)

II. The Effect of Social Media Influencers on Consumer Purchasing Behaviors InThe Digital Age: The
Example of Instagram
Uresen D., Kaplan M.
Management and Political Sciences Review, vol.6, no.1, pp.19-36, 2024 (Peer-Reviewed Journal)

IIl. Tiiketicilerin Ahsveris Merkezlerini Tercih Etme Nedenleri Uzerine Bir Arastirma: Canakkale Ornegi
GULTEKIN Y., KAPLAN M.
Yonetim Bilimleri Dergisi, vol.19, no.39, pp.95-114, 2021 (Peer-Reviewed Journal)

IV. A Research on the Factors Affecting the Intention to Use Digital Banking
Kaplan M., Korkmaz C. 1.
Management and Political Sciences Review, vol.2, no.2, pp.69-85, 2020 (Peer-Reviewed Journal)

V. Social Marketing and Volunteering: A Research on Blood Donation
Kaplan M.
Journal of Business Research - Turk, vol.12, no.4, pp.3291-3309, 2020 (Peer-Reviewed Journal)

VI. Tiiketici Etnosentrizmi, Cevre Etkisi Ve Yerli Uretim Uriinleri Satin Alma Niyeti Arasindaki iliskinin
Incelenmesi
GULTEKIN Y., KAPLAN M.
SOCIAL MENTALITY AND RESEARCHER THINKERS JOURNAL, vol.4, no.14, pp.1072-1081, 2018 (Peer-Reviewed
Journal)

VIL. KAN BAGISININ SOSYAL PAZARLAMA CERGEVESINDE iNCELENMESi
KAPLAN M.
Social Sciences Studies Journal, vol.4, no.25, pp.5378-5387, 2018 (Peer-Reviewed Journal)
VIII. Tiiketicilerin Helal Uriin Satin Alma Niyetini Etkileyen Faktorler Uzerine Bir Arastirma

Kaplan M,, Gezen A.
Tiirk islam Diinyasi Sosyal Arastirmalar Dergisi /The Journal of Turk Islam World Social Studies, vol.4, no.14,
pp-319-330, 2017 (Peer-Reviewed Journal)

IX. Y Kusaginin Organik Gida Satin Alma Egilimlerine Yonelik Bir Arastirma
KAPLAN M., GULTEKIN Y.
Journal Of Social and Humanities Sciences Research, vol.4, no.12, pp.697-705, 2017 (Peer-Reviewed Journal)

X. Firmanin ihracat Yetkinliklerinin fhracat Performansina Etkisi
KAPLAN M, EREN S. S.
Dokuz Eyliil Universitesi iktisadi ve idari Bilimler Fakiiltesi Dergisi, vol.29, no.2, pp.1-31, 2014 (Peer-Reviewed
Journal)

XI. KURUMSAL YETKINLIKLERIN ORGUTSEL PERFORMANS UZERINDEKI ETKILERI URETIM FIRMALARI
UZERINE BiR ARASTIRMA
EREN M. S., KAPLAN M.
Dumlupimnar Universitesi Sosyal Bilimler Dergisi, no.40, pp.175-192, 2014 (Peer-Reviewed Journal)

Books

I. TEKNOLOJiK DONUSUM, iSLETME ve EKONOMi
Kiray A. (Editor), Kaplan M. (Editor)



IL

1L

Ekin Yayineevi, Bursa, 2022

SOSYAL MEDYA PAZARLAMASI

KAPLAN M.

in: STRATEJIK SOSYAL MEDYA PAZARLAMAS], , Editor, Beta Basim Yayim Dagiam A.S., pp.17-32, 2022
DIJITAL DONUSUM VE PAZARLAMA

KAPLAN M.

in: Stratejik Dijital Pazarlamasj, , Editor, Beta Basim Yayim Dagitim A.S., pp.1-18, 2021

Papers Presented at Peer-Reviewed Scientific Conferences

L

IL.

IIL

Iv.

VL

VIL

VIIL

CONSUMERS’ PERCEPTIONS OF THE FUTURE OF ELECTRIC VEHICLES IN THE CONTEXT OF
INNOVATION

Oner A, Kaplan M.

9th International Business Administration Conference, Canakkale, Turkey, 16 - 17 May 2024, pp.121, (Summary
Text)

Brand Perception in Second-Hand Online Trade

Giir 0., Kaplan M.

6th International Congress of Human Studies, 10 - 12 December 2023, pp.15, (Summary Text)

The Impact of Innovation Perceptions and Market Competitiveness of Tourism Sector Managers on
Innovation Performance and Business Performance: The Example of Canakkale

izmirlioglu H., Kaplan M.

6th International Congress of Human Studies, 10 - 12 December 2023, pp.16, (Summary Text)

INVESTIGATION OF CONSUMER PURCHASE BEHAVIORS WITHIN THE FRAMEWORK OF SOCIAL MEDIA
MARKETING: THE CASE OF CANAKKALE

Uresen D., Kaplan M.

9TH INTERNATIONAL "BASKENT" CONGRESS ON HUMANITIES AND SOCIAL SCIENCES, Ankara, Turkey, 20 - 23
May 2023, pp.254-255, (Summary Text)

YESIiL PAZARLAMANIN TUKETICi SATIN ALMA NIiYETINE ETKiSi: STARBUCKS ORNEGI

Turna G., Kaplan M.

6. LISANSUSTU ISLETME OGRENCILERI SEMPOZYUMU, Erzurum, Turkey, 8 - 10 September 2022, pp.28-30,
(Summary Text)

Dindarlik ile Tiiketicilerin Karar Verme Tarzlar iliskisi Uzerine Bir Arastirma

KAPLAN M.

VL. International Vocational Schools Symposium, Saraybosna, Bosnia And Herzegovina, 18 - 20 May 2017, pp.357-
365, (Full Text)

Ogrencilerin Satis Meslegini Se¢gme Niyetini Etkileyen Faktorler: Meslek Yiiksek Okulu Ogrencileri
Uzerinde Bir Arastirma

HACIOGLU G., AYAS N., KAPLAN M.

VL. International Vocational Schools Symposium, Saray Bosna, Bosnia And Herzegovina, 18 - 20 May 2017, pp.177-
184, (Full Text)

Willingness to buy foreign products in relation to ethnocentric tendencies and worldminded
attitudes of consumers

Topgu U. C,, Kaplan M.

11th International Strategic Management Conference, Vienna, Austria, 23 - 25 July 2015, vol.207, pp.157-164, (Full
Text)

Funded Projects

Kaplan M., inal M,, Ababay A. G., Project Supported by Higher Education Institutions, The Impact of Social Influence and



Interactions on Game Addiction and Purchase Intention in Online Gaming , 2024 - 2025

Metrics

Publication: 27
Citation (WoS): 6
Citation (Scopus): 8
H-Index (WoS): 1
H-Index (Scopus): 1
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